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vessel or designing the quintessential media

room for a new build, when anything goes,

there are some truly outstanding options in
yachting AV.

The Display
Selecting a television/dis-
play for a yacht is a process
very different from selecting
one for the home. Because
your yacht is going to
travel, the display requires
compatibility with inter-
national transmission and
color standards, specifically
NTSC (National Television
System Committee) and
PAL (Phase Alternating
Line). “If you just go to
your local electronics super-
store and choose a fancy
television, you will be very
disappointed when you
travel abroad,” says Segall.
“Standard store-bought
televisions are not compat-
ible with overseas display
standards, so when trav-
eling, you will not enjoy
quality reception. You'll get
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black and white at best.”

When flatscreen, plasma and HD tech-
nologies were new to the market, prices
were significantly higher than they are
now. Segall explains that high prices in the
current market will not necessarily trans-
late in performance quality, but rather styl-
ing expense, as tight competition is keep-
ing established technology costs in check.
“When I select a display,” says Segall, “I
am looking for one that is reliable, con-
trollable and one that will perform in a
yacht’s unique environment — not just a
decorative device. I look for equipment
that is going to be trouble free.”

Despite the fact that the price of the
technology has dropped significantly, it
frustrates a lot of owners when they real-
ize the cost of supplemental devices has
not. Segall says, “It is possible for the
price of the lift that raises and lowers the
television from the cabinet to cost more
than the TV.

“When today’s yacht owners want to
go over the top,” reveals Segall, “they go
larger than life.” A favorite at AV Concepts
and Design is the 103in Panasonic
TH-103PF9UK that retails for about
$70K and has a picture that has been
described as “breathtaking.” Segall contin-
ues, “You can't pop-in that screen in any
room; it needs to be a pretty sizable space
to handle a display that big, but it’s an
incredible piece of equipment.”

The Sound (and the fury)

In order to achieve a movie-theater sur-
round sound, the system must be 5.1 or
better. The 5 being left, right and center
front speakers; left and right rear speak-
ers, and .1 is the subwoofer. For amps
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and processors, Segall likes to use Arcam,
a UK manufacturer that produces equip-
ment with international-standard process-
ing applications. These systems run about
$10K. However, Linn also makes a system
with powered speakers that is compat-
ible with yacht usage and retails for about
$20K. When prodded for the most expen-
sive alternative, Segall points out that there
are systems out there that run six-figures,
“but they just aren’t smart for a boat.”

With amps and processors in place, it
is time to talk speakers. “Well-built boats
innately have really good acoustics,” says
Segall. The size and position of speakers you
will use is a matter of personal preference.
“Myr. Terrible was a lot of fun,” recounts
Segall, “because they came to me and said
they wanted the system “to play to 11.”
The decorator wasn’t crazy about design-
ing around 6ft-tall, 4in-deep speakers, but
the owners wanted the sound system to be
a priority.” Segall installed ribbon speakers
from B&G (which retail at about $3.5K
each) because of their system compatibil-
ity, relatively compact design and they will
play loud and still sound clean. Segall also
likes Linn’s flagship, KOMRI freestanding
floor speakers. “These are about the most
over the top you can buy for a boat.” At
$20K and 185lbs each, a room with 5 will
run $100K for speakers alone. (Amplifiers
are extra!)

If a room will not handle the aesthetic
challenges of large speakers, Segall likes
Monitor Audio’s ceiling speakers, but cau-
tions that because of how sound travels,
ceiling speakers really only work in very
small spaces. “It is worth spending money
to project sound, because sound is not
experienced the same when projecting
down.” Segall likens it to putting retreads
on a Ferrari, “It will get you there, but it
will never perform like it should.”

Most boats still allow for hard-copy
media recordings. Unless an owner specif-
ically requests them, cassette players and
VCRs are things of the past. However, just
about every other room on the boat will
have an independent DVD/CD player.
“Analog DVD has just about reached
its maximum potential,” says Segall,
“but HD-DVD sitill has a lot of room
for improvement.” When designing the
ultimate AV system for a new build, sys-
tem engineers like to plan for the future.
“However,” adds Segall, “some of the
new technology does not play nice in the
sandbox. When everything needs to go in
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and work right all the time, it is hard to
incorporate new, unproven technology
that might cause quirks in the system.”
Segall uses the proven and reliable Arcam
DVD/CD players that are wired into the
Crestron system and compatible with
international-display standards. These
top-of-the-line devices retail for about
$3,500 each.

Digital media that is the wave of the
future, and Kaleidescape, according to
Segall, “is the holy grail of digital systems.”
With a Kaleidescape system, all audio and
visual media are digitally recorded in a
master server that can be independently
accessed from any room in the system,
which means every room on the boat has
autonomous and unconditional access to
the central media library. “There are other
brands that do this,” continues Segall, “but
Kaleidescape is the best.” The Kaleidescape
system has a self-check function that is
similar to OnStar. During a self-check, if
the system finds a potential problem, it
will alert the support system, that can then
remedy the issue before the user is ever
aware of the trouble. A base system cov-
ering 10 zones costs about $70K to $80K
with the capacity to store 13,000 movies,
15,000 CDs or a combination of both.
Serious media collectors can add additional
servers, and upgraded systems can sell for
over $100K. Most new builds will also
incorporate MP3/iPOD docking stations

for guest convenience, and Segall
likes the Crestron Apple iPOD
Docking Station, which retails

for about $700.

SeaTel is AV Concepts and
Design’s preferred brand for
satellite television. “Though
satellite technology is not
expensive,” says Segall, “its

application on a boat is.” Most
boats like to incorporate two
domes to guarantee reception in
the event of transmission blockage
caused by the position of the vessel.
These high-tech systems will detect
the blockage and automatically switch
over to the unblocked dome. The two-
dome system retails for about $50K
plus the cost of the receivers. Satellite
systems that offer international coverage
are significantly more expensive, running
about $100K, which does not include pro-

gramming,.

Control
The final and most important compo-
nent of the AV system is the control. Segall
points out, “This is the piece that everyone
uses on a daily basis, and the user needs to
be able to press a button and make it work
without having to find a crew member
every time they use it.” When no holds are
barred, Crestron is the product of choice.
A properly programmed unit can do just
about everything but get up and tuck the
kids in bed for you. The system can not
only manage the entertainment compo-
nents, but can be programmed to control
lighting, raise and lower the blinds, activate
a service light — even switch a blower on in
the bathroom. “Its pretty incredible what
the device can do,” says Segall. “Let’s say
you have the 103in display. Using the
Crestron, on the one display screen
you can watch a movie, a ball-
game, access your email, moni-
tor the security camera and
see the navigational feed
all at once.” Crestron
systems start at about
$100K but with
programming, and
depending on
how much is
integrated, the
system
run well over

$300K.
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Add Ons

Of course AV entertainment can include
a variety of other equipment such as video
game devices and karaoke studios. A more
contemporary addition is the VideoRay
underwater robotic camera, which allows
you and your guests to explore below the
surface from the comfort of the couch
without getting wet. Available from West
Marine, a basic VideoRay retails for about
$6K and expedition models with multiple
cameras, sonar and positioning systems
sell for about $47K.

Modern, premium entertainment sys-
tem engineering is a trade in its infancy
stage with mind-boggling potential. Novel
trends in technology are bound to wax
and wane. Segall is quick to remind us,
“just because an exciting piece of equip-
ment is very expensive does not mean that
its applications are better.” This has been a
misconception that has aggravated many
yacht owners and nourished the demand
for dedicated AV system engineers.

It is hard to pin-point what exactly con-
stitutes the ultimate AV system. When
asked what he considers the most over-
the-top system on the water, Segall gives a
nervous laugh and says, “There are projects
that go way off the charts. When you take
into account space, power and air-condi-
tioning needs, it is easy to spend $1M on a
single media room. What it all boils down
to are standards and expectations versus
personal preference.” But when it comes
to onboard entertainment technology,
one thing is for certain: as soon as you are
convinced that the sky is the limit, some-
one else will come along and take it into
the stratosphere. Q
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